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SPOT IRON ORE

Spot iron ore pricing increased sharply again this week,
now up for the fifth consecutive week.

IRON ORE COST

$200
S . — $180
pot iron ore pricing ended the week at $190.45/mt, up

from $183.60/mt a week ago. 5160

$140

+ This is the highest price for iron ore since early February  $120

2011 when it was $191.50/mt. $100

Iron ore prices continue to gain support from the record >80

high finished steel prices seen globally. $60

S40

* Restocking of iron ore by Chinese steel mills ahead of $20
China’s May 1st-5th holiday contributed to increased NENNNNXXNROBRRDANNNNOOOO OO o
demand and supply pressure. C 5 >3 2 CE 5 o>Cc s S0 o S TR
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WEEKLY ZINC PRICING —

Zinc pricing increased significantly this week, now up three

$1.60 out of the last four weeks.

$1.50
$1.40 Zinc pricing ended the week at $2,904/mt ($1.317/Ib), up
$1.30 from $2,802.50/mt ($1.271/Ib) previously.
1.20
21.10 + This is the highest price for zinc since May of 2019.
1.00 -
20 90 Global zinc inventory decreased again this week, now
SO.SO down four out of the last five weeks.
$0.70 -
S0.60

LME warehouse inventory decreased slightly to 291,925
metric tons, from 293,550 metric tons previously.
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Shanghai warehouse inventory decreased as well, sliding
from 102,416 metric tons to 94,427 metric tons.
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WEEKLY DOMESTIC ,
STEEL PRODUCTION WEEKLY DOMESTIC PRODUCTION

Domestic raw steel production increased again last

2,000
week, now up five out of the last six weeks. e
U.S. mills produced an estimated 1,781k tons at a 78.4% 1,800
utilization rate; this is up from 1,770k tons and a 78.0% 1,700
rate previously. 1.600
» This sets another new pandemic-era high for both tons and 15300
utilization rate, the highest since March 2020. 1,400
1,300
Production increased in three of the five regions, with the
. : - 1,200
largest increase (in tons) coming from the Great Lakes e
reg|0n. z (o] (o) (Yo} N~ N~ N~ 0 0 (o] ()} (@)} (@)} o (&) (@) =
7R T LM S . e 7. S i S e
* Production from the Great Lakes region climbed from 603k & 8 § &5 % § &§ ® ¥ &5 & & & ®» @ &
tons to 611k tons.

Year-to-date production is now only 0.8% below the
same timeframe from last year.
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GHICAGO PMI CHICARD PI

Manufacturing business activity in the Chicago region increased

0 sharply in April, climbing at its fastest pace since December 1983.
65 The Chicago PMI came in at 72.1 in April, up 5.7 from 66.4 in March.
60
* Any reading over 50 indicates an increase in activity, while any reading
= below 50 denotes a contraction in activity.
50
i Of the five main indicators, Order Backlogs increased the
most, climbing 16.2 points to its highest level since December 1973.
40
35 + Both the New Orders and Production components increased as well,
with the New Orders component climbing by 9.9 points to a seven-year
30 i
AN AN ANOOOFTIT IO OO ONMNMNNMNOGDBOWOWOGDWOGO OO O O hlgh
N T T e e I,
C >0 cC >0 cCcC >2>0cCcC >2>0C >0C >0C >0C >0Cc >0 C 0 a n . .
B S S S S S E D e * Production increased 0.9 points to the highest level since January 2018.
e Chicago PMI e F Xpansion

Raw material shortages and transportation issues continue to push
costs higher as prices paid at the factory gate increased a sharp 11.1
points in April, climbing to a 41 year high.
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New orders for manufactured durable goods increased in
March, climbing to seasonally adjusted rate of $256.3 billion.

AGTUAL NEW ORDERS Y/Y % GHANGE

0.3

« This is up 0.5% from a $254.9 billion rate in February. 0.2

The increase in March followed a 0.9% decline in

0.1
February.
0
+ Excluding the volatile transportation component, new orders
increased 1.6% from February. =
New orders for fabricated metal products, up six of the last
seven months, led the overall increase.

-0.3
Fabricated metal products new orders came in at a $35.4 billion
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rate, up 3.6% from February. k5 213 o k5 538 5 ——= 5 =" 5 - g 5 e &
Inventories of manufactured durable goods, increased 1.0% in

March to a $431.8 billion rate.

This is the second consecutive month with an increase in
inventories.

+ Transportation equipment led the increase, climbing 1.4% to a
$149.0 billion rate.
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() WEEKLY INITIAL :
JOBLESS GLAIMS WEEKLY INITIAL JOBLESS CLAIMS

Weekly initial jobless claims decreased for the third
consecutive week last week, hitting another pandemic era

25,000
low. 23,000
5200 21,000
The Department of Labor’s Weekly Initial Jobless Claims 19.000
report came in at 553,000 claims, down from 566,000 4200 17.000
lai . | COVID-19 Impact 2
claims previously. \\ 15,000
3200 -~ 13,000
+ The four-week moving average, considered a better 11.000
measure of the labor market as it irons out week-to-week 2200 9 0 00
volatility, decreased to 618,500, from 662,250 claims -
previously. 7,000
1200 5,000
Continuing claims, or claims lasting longer than one week, 3,000
increased slightly after dropping the previous fourteen 00 —/——— _— _— ———
weeks ) KL L) ST B i e e
- = © TRy T =, T © S © S T ) (o
S 2 e
+ Continuing claims increased to 3.660 million, up from 3.651 ——Initial Claims ~ ===Continuing Claims

million previously.

At the state level, Texas and New York had the biggest
decrease in claims with 20,036 and 16,840, respectively.
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GROSS DOMESTIC PRODUCT’

Economic activity continued to recover in Q1 as vaccinations
became more prevalent and the government continued to add
fuel to the fire through stimulus measures.

Gross Domestic Product jumped 6.4% in Q1 on an annualized
basis.

» Aside from the massive, reopening fueled Q3 2020, this was the
highest quarterly growth since Q3 2003.

The boost in GDP came from increased personal spending,
both residential and non-residential investment, and
government spending.

» Declines in inventory and exports, combined with an increase in
imports, partially offset the gains.

Despite the third consecutive quarterly boost, total dollars has
yet to pass its previous peak in Q4 2019.
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CONSUMER CONFIDENCE'

Confidence among the U.S. consumer continued to climb
in April on the back of the improving economy and
widespread vaccinations.

The Conference Board's Consumer Confidence Index
increased to 121.7 in April, up from 109.0 in March.

» This is the highest level since February 2020.

*  While still below pre-pandemic level, which was a
20-year high, the improvement continues to point to
a stronger economy.

The Present Situation Index increased to 139.6, up
sharply from 110.1 in March.

» The Expectations Index climbed as well, increasing to 109.8
from 108.3 previously.

What also helped the improvement in the index, was the
massive third round of stimulus that hit most American's
bank accounts last month.
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PERSONAL INGOME AND

I
“U"AYS . ~ PERSONAL CONSUMPTION EXPENDITURES

March on the back of third round of government stimulus ~ $15,500
payments. $15,000

Total personal income totaled $24.208 trillion in March, up $14,500

from $19.995 trillion in February. $14,000
, : " $13,500

Spending was also up in March, climbing 4.2% to $15.866
trillion dollars. $13,000
$12,500

* The sharp boost in spending came from an 8.2% increased
spending on goods, with a large portion of that on big ticket, $12,000
steel-intensive goods. $11,500

While spending was up, personal savings rate increased Siisoer
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sharply as well, climbing to 27.6%. A EE R e = e
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* The increased savings rates indicates that Americans will be
flush with cash to spend as the economy continues to
reopen throughout the summer.

» This increased cash will help further fuel a demand situation
that is far outpacing companies ability to hire and
produce, in nearly every sector.
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' Platts, Spot Iron Ore: April 29, 2021.

2 London Metal Exchange, Weekly Zinc Price and Inventory Report: April 30, 2021.
Shanghai Futures Exchange, Weekly Zinc Inventory Report: April 30, 2021.

3 American Iron & Steel Institute, Weekly Domestic Steel Production: April 27, 2021.

4 Institute for Supply Management, Chicago PMI: April 2021.

5 US Census Bureau, Durable Goods Orders: March 2021.

6 Department of Labor, Weekly Initial Jobless Claims: April 29, 2021.

7 Bureau of Economic Activity, Gross Domestic Product: Q1 2021.

8 Conference Board, Consumer Confidence: April 2021.

o Bureau of Economic Analysis, Personal Spending and Outlays, March 2021.

Disclaimer: The material, information and analyses included herein (the “Content”’) may include certain statements, estimates and projections prepared with respect to, among other things, historical data and anticipated performance. Such Content may reflect various assumptions
by Majestic Steel USA, Inc. (“Majestic Steel”) concerning anticipated results that are inherently subject to significant economic, competitive and other uncertainties and contingencies and have been included for illustrative purposes. Content is provided to you on an “ASIS” basis
and, Majestic Steel, together with its third party providers, do not make any representations or warranties as to the Content and, to the fullest extent allowed by law, exclude all implied warranties (including, but not limited to, warranties of merchantability, title and fitness for a
particular purpose) regarding (i) the suitability of the Content; (ii) the accuracy, availability, reliability, currentness, completeness or timeliness of the Content; and (iii) the results obtained from accessing and using the Content. Due to the electronic nature of the Content, there is a
risk that the Content may have been modified and/or contains inaccuracies or typographical errors. As such, Majestic Steel does not represent or warrant that the Content is error-free or that any defects will be corrected. The Content herein is for informational purposes only and
under no circumstances should it be (a) relied upon as advice or recommendations for any particular business or activity, or (b) construed as an offer to sell or a solicitation to buy any future contract, material, option, security or derivative including foreign

exchange. All Content, graphics and trademarks incorporated in or forming a part of this report are owned by Majestic Steel USA, Inc. or its third party providers. All rights are reserved. In no event shall Majestic Steel or any third party provider or any of their respective affiliates,
officers, directors, employees, agents or licensors be liable to you or to anyone else for any direct, special, incidental, indirect, punitive, consequential damages or any other loss or injury caused in whole or in part by contingencies beyond their control or any negligence, including
any gross negligence, in procuring, providing, compiling, interpreting, editing, writing, reporting, transmitting or delivering the Content. Modification of the Content without the prior written consent of Majestic Steel is strictly prohibited.
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https://www.majesticsteel.com/#latest-core-report
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https://www.instagram.com/majesticsteel/
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